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AGENDA

* What is digital marketing and why it matters to social
enterprises?

* Developing your brand online - website design and social
media content

° Usi_ng the Canva design tool to create content that stands out
online

: Usil\r}lg communications technologies - email marketing &
CRM, online selling, vlogging and live streaming

* Bringing it all together - how to develop a realistic digital
content marketing strategy for your group



What is Digital Marketing?

* The marketing of services and products through any
digital medium such as the Internet, mobiles and digital
displays.

* Why is it important for non-profits?
- ROPO: Research Online, Purchase Offline

- Use of mobiles by consumers and businesses for
product search and brand assessment




Website Design Matters!

* Websites should have a responsive design!
* When determining the purpose of your site:
- Context: devices it will be viewed on
- Website users and marketing personas/personalities
- Reasons for visiting a website
- Peak viewing times and hosting packages

- Stakeholder needs




Website Design — SEO - Get Found!

Page Title — the text contained in the browser bar

Page heading — the name of the page we have landed on as it appears on
the actual web page

Keywords —the words people put into a search engine when they are
looking for relevant content. These keywords should appear on our web

pages
Links — search engines favour links more than regular content
Updated content — search engines love new content

Using natural language — words used by website visitors
Topical content — time specific or event specific content
Unique content — content not available on any other website

URL —include keywords



Social Networks Blogs

Virtual Worlds Brand Website

Social Media Landscape




Social Media Trends Globally 2017

Social media channels — global users:

* Facebook - 3.49 billion users per month
* YouTube —1.79 billion

* Instagram — 500 million

* Twitter — 313 million

* Reddit — 234 million

* Linkedin — 106 million

e Pinterest — 100 million




Relevance for Communities ...

* Size of social media audience (locally and nationally)
 Each person’s social footprint continues to grow

* Research online, purchase offline

* Social media promotes word-of-mouth marketing

* Use of dual screen interactive TV viewing

 Use of mobile for purchasing and information

* Growth in ‘social’ news (including ‘fake’ news)




Content Marketing in General

* Researchers have found that coloured visuals increase
people’s willingness to read a piece of content by 80%

* Content with relevant images gets 94% more views than
content without relevant images

* Visual content is more than 4ox more likely to get shared
on social media than other types of content



What gets noticed online?

Elements of a viral hit:
* Spontaneous!

* Provokes a strong emotional response: humour,
outrage

* Special interest appealing to a wide range of people:
DIY, cooking, music, singing

https://www.youtube.com/watch?v=LkopA-GoKz8



https://www.youtube.com/watch?v=Lk0pA-G0Kz8

Exercise: Promoting Non-Profit
Events

* What type of community event or activity are you
promoting?

* What is the ‘thuman interest’ or story at the heart of
the event?

* What actions do you want people to take when they
see or read your social media posts i.e call to action?

* What social media channels are of most use?



Social Media Strategy in 3 Words

* Create, connect, converse

... through social media channels




Facebook

* Build Trust and Relationships with Page Followers

* Entice with images and relevant keywords that consumers will use at
each stage of the buying journey

* Make it easy for people to reach you!

* Tell the story of your business on an ongoing basis — stories build
emotional connections = Trust + Relationships

* Use Facebook Live to let people get to know you

* Use Branded Hashtags. Share customers content




Facebook for social

TOP TIPS

* Fill out your profile

* Fill in ‘About Us'

* Integrate buttons with
your website

* Be responsive to posts

TORRIIPS

* Use images with posts
* Space out your posts

* Create a ‘buzz’ around
events

* Use Facebook Live
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Facebook - Links

* https://www.facebook.com/irelandswaw

* https://www.facebook.com/curragowerbar

e https://www.facebook.com/DelphiAdventureRes
ort

0 https://www.facebook.com/ArmadaHotel/



https://www.facebook.com/irelandswaw
https://www.facebook.com/curragowerbar
https://www.facebook.com/DelphiAdventureResort
https://www.facebook.com/ArmadaHotel/

Twitter for news

* Purpose:
- Monitoring news updates and competitor activity
- Finding new potential customers in your area

- Engaging in conversations and networking online

#Corkhour —Mondays gpm
#LimerickHour —Thursdays gpm
#RTEOT —Tuesdays and Wednesdays 8.30pm




Twitter for news

TOP TIPS

* Present your community
brand consistently

* Connect with existing
users

* Use #Hashtags for
search and events

* Tweet reqularly

TORRIIPS

* Interact and respond

* Tweet at particular
times

* Create Twitter lists

* Use Direct Messages



Twitter in Action!
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Twitter in Action!
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Twitter in Action!
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Exercise: Create your Social Profile

Decide upon the essential elements of your
community group profile:

* Profile description
* Profile picture
* Header image

* Tip: format images with http://www.canva.com




LinkedIn for networking

TOP TIPS

» Complete your profile

* Complete you company
Page

* Use groups to ‘listen’ to
the market

* Consider what you post
* Use existing content well

TORRIIPS

* Use advanced search
* Use recommendations

* Encourage employees
to join groups

* Monitor which posts
drive traffic and queries



LinkedIn in Action!
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Instagram for visual impact

TOP TIPS

* Find followers

* Create content that
appeals

* Post high quality
photos

* Use #hashtags

TORRIIPS

* Offer discounts
* Respond to comments
* Measure your ‘Likes’

* Be consistent



nstagram in Action!

guinness

441 posts 71.5k followers 5 following

Guinness You must be over the legal drinking age to follow & use our hashtags.
www.facebook.com/Guinness Drink responsibly, www.drinkaware.iq

www.guinness.com




Instagram in Action!




Instagram in Action!
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Instagram in Action!
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Instagram in Action!
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YouTube and Blogs

* OnYouTube consider the ‘viral’ potential of your video

* With blogs consider whether or not they help you to
become a ‘thought leader’ or information source in the
community

Check out: http://awards.ie/blogawards/



http://awards.ie/blogawards/

Some Types of Blogs

* Interview blogging - Conducting and posting interviews
* Video/photo blogging - posting videos/photos

* Link blogging - collecting and sharing a list of website
inks within a post

* Review blogging - sharing posts about article/event
reviews

* List blogging - sharing top ten lists

* Insight blogging - sharing insights, ideas, commenting
on trends



Some Types of Blogs

* Piggyback blogging - writing about a current “hot”
topic

* Life blogging - sharing your daily life experiences
(reality)

* Event blogging - sharing opinions/impressions from
conference/event

* Brand blofgging - sharing posts about positive
aspects of your brand/service




YouTube in Action!
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YouTube in Action!
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Using Communications
Technologies

* Email marketing — MailChimp and Vertical Response

* Customer Relationship Management and Database
Management

* Online selling—PayPal and Stripe

* Vlogging and live streaming — Facebook Live




Using Communications
Technologies — MailChimp

Why is MailChimp helpful?

* You can build an emailing list to send emails and
newsletters

* You can generate reports: how many emails were
delivered, bounce rates, who opened the email, how
many times they opened it, what links were clicked
and how often, unsubscribes

* Provides excellent tracking information!




How to develop digital content
marketing strategy: The 6 C’s of Social

1. C = Communities (Online)

People gather to chat. Let people create bonds
between each other rather than simply between
the community group and individual users



6 C’'s of Social Marketing

2. C =Conversations

Communication is about conversation, not
"pushing a message” on people. Avoid the
hard sell on social when organising events!




6 C’'s of Social Marketing

3. C =Content

Content needs to be fresh and timely. Make it
visual.




6 C’'s of Social Marketing

4. C = Continuity

React to news and conversations. Micro strateqgy
throughout the year. Micro campaigns rather
than big ideas




6 C’'s of Social Marketing

5. C = Context

If you don’t have original content, piggyback on
existing conversations i.e. borrow relevance. But
make sure what you re-post reinforces what you do
and stand for




6 C’'s of Social Marketing

6. C = Control

Remember! Your community group doesn'’t
control the conversation, people online do!




Next Steps

What actions points do you need to take to
build your digital footprint?

Thank you!

Twitter: @CramdenTECH
@CramdenTECH_UK
@BuildFSkills




